So you think April 16 


is a long way off? 
If you, like so many other tax- 
payers, wait until the last minute to 
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file your income tax return, you may 
not have time to take advantage of 
some of the important information you 
can find in your tax packet. 


If you plan ahead, Internal Rev- 
enue Service (IRS) will send you 
many free forms and publications—in 
addition to the forms that are nor- 
mally available at most banks and 
post offices. You may also call IRS for 
answers to your Federal tax ques- 
tions. The numbers are listed by city 
and state just before the Supplemen- 
tal Income Schedule in tne middle of 
your 1040-tax booklet. If you do not 
live in a city large enough to have a 
local IRS number to call, there will be 
a toll-free number listed for the state 
in which you live. 


IRS offers tax information on 85 
subjects, including Tax Information 
for Homeowners, Tax Information 
for Divorced or Separated Individu- 
als, Guide to Federal Estate and Gift 
Taxation, and Tax Credit for the El- 
derly. You may obtain a list of these 
publications from your nearest IRS 
office. 


Additional tax information: 


e You may be allowed credit for 
energy saving expenditures for your 
residence after April 19, 1977 (form 
5695). 


e If you sold your principal resi- 
dence after July 26, 1978 and are at 
least 55 years old, you are allowed a 
one-time exclusion of up to $100,000 of 
profit on the sale of your personal re- 
sidence. (Until last year you had to be 
at least 65 years old and could exclude 
only the profit on the sale of your re- 
sidence if the sales price was less than 
$35,000.) 


e The amount of long-term capital 
gain you may exclude went up from 
50% to 60% on Nov. 1, 1978. 


S-p-r-e-a-d-i-n-g 


the word 

The first Eastern Regional 
Meeting of the American Home Eco- 
nomic Association (AHEA) will dis- 
cuss current and pending legislation, 
urban problems and programs, and 
the changing career scene on Feb. 
16-18 at the Sheraton Park Hotel in 
Washington, DC. Keynote speakers 
include Eileen Shanahan, Assistant 
Secretary for Public Affairs at 
Health, Education and Welfare 
Dept., Sarah Weddington, special ad- 
visor to President Carter, and 
Elizabeth Drew, writer and TV com- 
mentator. The admission fee of $25 for 
AHEA members and $35 for non- 
members also covers all 52 sessions. 
To register—and for more informa- 
tion—write or call American Home 
Economics Association, 2010 Mas- 
sachusetts Ave., NW, Washington, 
DC; telephone 202-862-8379. 
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Deregulation: 
Last year airplanes—this year trucks? 


As a first step to restore competition to the trucking industry, Senators 
Edward Kennedy and Howard Metzenbaum have introduced legislation to 
end legalized price fixing and rate setting agreements in the trucking indus- 
try. The legislation would repeal an exemption from the antitrust laws that 
the industry has enjoyed for 31 years. This immunity has enabled the truck- 
ing companies to meet and decide in secret how much they want to charge 
shippers—and ultimately all consumers—for truck transportation. 


Administration spokespersons Alfred Kahn, the President’s inflation 
fighter, John Shenefield, Assistant Attorney General (Antitrust Division) for 
Justice Dept., and Esther Peterson, Special Assistant to the President for 
Consumer Affairs, appeared at the press conference in support of the legisla- 
tive effort. 


Other participants included Public Citizen, Inc., National Association 
of Manufacturers, American Conservative Union, Independent Truckers 
Association and Consumer Federation of America. 


In announcing the proposed legislation, Senator Kennedy said: 


Legalized price fixing in the regulated trucking industry has 
cost shippers and consumers billions of dollars in higher prices over 
the last 30 years. Estimates run as high as $2 billion a year. It has 
been particularly costly to small companies, which can’t ship. in full 
truckload lots. Trucking companies have a virtual monopoly over 
this freight, because the railroads do not carry such freight in most 
cases, and small companies cannot afford to operate their own pri- 
vate fleets. As a result, there is no competitive incentive for truck- 
ers to reduce their rates to meet external competition—and the 
ability to fix prices legally enables them to avoid competing among 
themselves. 


This legislation will end truckers’ immunity from the antitrust 
laws and require that truck rates be set in open competition—not 
collusively behind closed doors. 


Sen. Kennedy added that legislation will eventually be offered to elimi- 
nate other restraints (anticompetitive Interstate Commerce Commission 
regulations of entry and minimum rates). He noted that there “are few areas 
of the American economy in which reform is more necessary. Interstate 
trucking is a $56 billion a year industry. Only 40% of the industry is regu- 
lated by the Federal Government. The regulated segment includes carriers 
of manufactured goods as well as all canned and processed foods. The non- 
regulated segment consists primarily of carriers of unprocessed agricultural 
commodities and of large non-transportation companies who operate private 
truck fleets to haul their own products.” 


(Continued on page 2) 





Pop Rocks and Cosmic 
Candy (formerly Space 
Dust) 


Since CONSUMER NEv’s last re- 
ported on a dramatic new candy prod- 
uct (processed with carbon dioxide to 
make it crackle in your mouth) that 
General Foods Corp. was test- 
marketing in a few US cities, Pop 
Rocks and Cosmic Candy are now ap- 
pearing in other parts of the country. 
And Food and Drug Administration 
is continuing to investigate reports of 
illness or injury associated with these 
products, but it says it has not been 
able to confirm that the candy caused 
illness or injury under normal condi- 
tions of use. Of course, if you toss 5 or 
6 packets of Pop Rocks in your mouth 
at once and then wash them down 
with a bottle of carbonated soda, you 
may experience a sore throat, sore 
tongue or swallowing difficulties. 


New CPSC hotline 
numbers 


Consumer Product Safety 
Commission’s (CPSC) toll-free hot- 
line telephone service received a rec- 
ord number of 95,000 calls in 1978, 
nearly double the number received in 
1977. Popular subjects included com- 
plaints on a wide range of consumer 
products, requests for information on 
toy safety (especially in December), 
and requests for booklets on 
aluminum wiring and smoke detec- 
tors. 


To improve this consumer serv- 
ice facility, the numbers have been 
changed as follows: For the Conti- 
nental US, the number is 800-638- 
8326 and in Maryland, 800-492-8363. 
The number serving Alaska, Hawaii, 
Puerta Rico and the Virgin Islands 
remains the same—800-638-8333. All 
numbers will serve deaf persons who 
have TTYs. The hotline offers 24- 
hour service to consumers who want 
to report potential and possible de- 
fects, and injuries or accidents as- 
sociated with consumer products 
under CPSC’s jurisdiction. 


New metric training 
guide 


The SI Metric Training Guide, a 
comprehensive handbook for de- 
veloping and implementing a metric 
training program in business and in- 
dustry, is now available from the 
American National Metric Council 
(ANMC), 1625 Massachusetts Ave., 
NW, Washington DC 20036. Call 
ANMC at 202-232-4545 for informa- 
tion on ordering the handbook. 
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Deregulation (Continued from page 1) 

In a prepared statement Mrs. Peterson described the present system as 
“highly inflationary” and said that small towns and small shippers “are hurt 
most by the present system since it is the rates charged for this traffic that 
are the heart of rate bureau activity.” She also said, “Consumers do not sit 
on rate committees, although it is consumers who ultimately foot the bill for 
the committees’ decisions.” 


The American Trucking Associations opposed the legislation and said it 
wasn’t true that regulation is inflationary and stifles competition. 


Generic drugs 

In an attempt to lower medical costs and promote competition in the 
drug market, Health, Education and Welfare Dept. (HEW) and Federal 
Trade Commission (FTC) have urged states to consider adopting a model 
drug product selection law which would encourage wider use of generic drugs 
over brand name drugs. The agencies say increased use of generic drugs could 
save consumers as much as $400 million a year without sacrificing drug qual- 
ity and safety. The agencies note that today almost 90% of all prescriptions 
are written for brand name drugs and that consumers pay dearly to purchase 
those drugs instead of their generic versions. 


A 360-page FTC staff report presenting the findings of its 2-year inves- 
tigation of generic drug substitution was the basis for recommending the 
model state law. And although 40 states currently have some sort of drug 
substitution laws, the laws vary greatly in their effectiveness. For example, 
drug substitution may occur as seldom as 1.5% or as often as 50% of the time, 
depending upon the state. 


HEW and FTC point out that the model law is meant to assist state 
governments in replacing laws that prohibit substitution and to make exist- 


ing substitution laws more effective. Here are the highlights of the model 
law: 


e The doctor retains absolute authority to insist upon a particular drug 
brand for some medical purpose. The doctor would simply handwrite “medi- 
cally necessary” or similar words on the prescription. 


e The pharmacist is permitted (but not required) to substitute an equiv- 
alent drug product. The model law limits such substitution to those drugs 
determined to be therapeutically equivalent by the Food and Drug Adminis- 
tration (FDA). (See this issue of CONSUMER REGISTER for FDA’s proposal 
to make its list of approved prescription drugs available.) 


e The generic drug dispensed by the pharmacist must be less expensive 
than the prescribed brand-name product. Otherwise the model law does. not 
try to regulate the savings to be passed on to the consumer. 


© States are urged to consider a provision in the model law that would 
reassure pharmacists that their risk of being sued for generic substitution is 
no greater than that incurred in filling generically-written prescriptions. 


® Consumers must be told when the pharmacist selects a lower cost 
generic equivalent and be given the opportunity to request the brand pre- 
scribed. The model law requires that the need for additional consumer infor- 
mation be assessed and provided, as appropriate. 


The FTC staff report includes discussion of such issues as (1) promo- 
tional activities of brand-name drug manufacturers; (2) prescribing practices 
of doctors; (8) pharmacists’ competence to select generic products; and (4) the 
likely effect of more competition on new drug research and development. 


Free copies of FTC’s staff report may be obtained by writing to Federal 
Trade Commission, Room 130, 6th and Pennsylvania Ave., NW, Washington, 
DC 20580. For more information write or call Peter Holmes at above ad- 
dress; telephone 202-523-1670. 
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Junk food in schools 


Agriculture Dept. has now decided to withdraw its proposa! that would 
have prohibited the sale of candy, sodas and similar foods in school cafeterias 
until after the last lunch period of the day. (The issuance of final regulations 
had been postponed last summer because Agriculture wanted to study the 
many comments it received on the proposal.) 


As a result of the comments and the fundamental questions raised, Ag- 
riculture has scheduled public meetings to discuss the regulation of the so- 
called “competitive” foods. One meeting has already been held; the others 
are listed below: 

Feb. 6, 9 a.m. 

Henry Ford Hospital 

Robin C. Buerkei Auditorium 

2799 West Grand Blvd. 

Detroit, MI 48206 

(Contact person: Frank Johnson; telephone 312-353-1044) 

Feb. 13, 9 a.m. 

Seattle Public School District’s Board Meeting Room 

815 4th Ave. North 

Seattle, WA 98109 

(Contact person: Dick Montoya; telephone 415-556-4951) 


Persons who cannot attend the meetings but wish to comment on the 
regulation of competitive food are urged to write letters. The following topics 
will be considered: 


e Nutrition education 

e Health 

e Eating habits 

© Local administration and impact 


Send comments no later than Feb. 16 to Margaret O’K. Glavin, Director, 
School Programs Division, Room 3405 Auditors Bldg., Agriculture Dept., 
Washington, DC 20250; telephone 202-447-9069. Consumers and others will 
have another opportunity to comment on the actual proposed regulations 
when they are published, probably in April. In the meantime, schools will 
continue to operate under existing regulations which permit state and local 
school systems to adopt and enforce their own competitive food policies. 


Details—Federal Register: Dec. 15, 1978, page 58780; April 25, 1978, page 
17476. CONSUMER NEws: Sept. 15, 1978. 


What's your beef? 


If you think food prices are soaring in the US, try buying your burger in 


Bonn. According to Agriculture Dept. figures, a pound of sirloin cost $6.13 
in Bonn on Nov. 1, 1978. 


And that’s not the worst of it. That same pound of sirloin cost $15.87 per 
pound in Tokyo, the highest price for a pound of sirloin found in Agriculture’s 
November survey of retail food prices in selected world capitals. Sirloin in 
Washington, DC sold for $3.02 per pound, according to the survey. 

Not all prices were higher than the Washington, DC prices. On the low 


end of the scale sirloin sold for $0.92 per pound in Brasilia and $1.02 per 
pound in Buenos Aires. 


Among other items in the survey, pork chops sold for a high of $5.07 per 
pound in Tokyo and a low of $1.02 per pound in Buenos Aires. One dozen 
eggs sold for a high of $2.09 in Copenhagen and a low of $0.60 in Mexico City. 
A quart of milk sold for a high of $1.03 per quart in Tokyo and a low of $0.24 
in Buenos Aires. 

Feb. 1, 1979 


e GAS FILTERS—Fram Corp. 
of East Providence, RI 02916 an- 
nounces the voluntary recall of 
175,000 G-22 gas filters, some of 
which may be defective. Although 
Fram has had no reports of fires or 
injuries, it did not want to take any 
chances. The recalled filters, which 
were manufactured for use in Ford 
cars or trucks newer than 1965 and in 
1969 Ramblers, retail for about 
$3.65 and are most frequently re- 
placed when a car owner has a 
tuneup. However, many car owners 
install the filters themselves. WHAT 
TO DO: Have a mechanic check your 
ear to see if you have a G-22 filter 
and then check for any gas leakage. 
If you notice such leakage, have the 
filter changed immediately, keep the 
old filter and sales slip for the new 
one, and mail them to Fram at the 
address listed above. The company 
will reimburse you for your ex- 
penses. 


e SUBARUS—Subaru of 
America, Inc. has notified National 
Highway Traffic Safety Adminis- 
tration that it is recalling 170,000 
1977 and 1978 model vehicles because 
of unsatisfactory engine operation 
and the possibility of the throttle 
valve sticking when operated in cold 
weather. Subaru has found that the 
defect relates to cold weather opera- 
tion under long hours of high speed 
driving in temperatures of approxi- 
mately 20 degrees below zero or 
lower. The throttle valve may stick 
because condensed water vapor 
drawn form the crankcase ventilation 
system may freeze in the carburetor. 
Carburetor icing can be noticed by 
gradual loss of power and eventual 
stalling of the vehicle. WHAT TO 
DO: Get in touch with your Subaru 
dealer immediately after you receive 
recall notification letter for free re- 
pairs. 


e FIATS—Although not techni- 
cally a recall, National Highway 
Traffic Safety Administration 
(NHTSA) had made an initial deter- 
mination that a safety related defect 
exists in the 850 and 124 models of 
the Fiat car built during 1970 and 
1974 because excessive rust and cor- 
rosion on the underbodies cause 
bending or separation of certain 
structural components (suspension 
systems, rocker panels, floor pans 
and steering components). Such fail- 
ures may result in loss of vehicular 
control. NHTSA said the complaints 
it received about rusting Fiats were 
almost 60 times greater than those 
received on comparable vehicles. 

NHTSA will hold a public hear- 
ing on the Fiat rusting problem on 
Feb. 21 at 10 a.m. in Room 6332, 
Transportation Dept. building, 400 
7th St., SW, Washington, DC. At 
that time Fiat, and any other in- 
terested parties, including consum- 
ers may present testimony and other 
information. 
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Recalls (Continued from page 3) 


e PANTERAS—NHTSA is also 
investigating reports of rusting and 
corrosion of structural components 
and fuel tanks in 1971-1974 Pantera 
cars that were made in Italy and 
marketed by the Ford Motor Co. in 
the early 1970s. The investigation 
involves 5,250 vehicles. NHTSA’s 
investigation also alleges that the 
fuel tanks rust from the inside out, 
as well as from the outside in. 
Leaked fuel is discharged into an 
area approximately 6 inches from the 
left side of the exhaust manifold. 

WHAT TO DO: If you are ex- 
periencing any of these problems, 
write or call NHTSA at 400 7th St., 
SW, Washington, DC 20590; tele- 
phone (toll-free) 800-424-9393. 
Washington, DC metropolitan area 
residents only call 426-0123. 


Blazing sofas 

In recent testimony before the 
Consumer Product Safety Commis- 
sion (CPSC) on the need for up- 
holstered furniture flammability 
standards, Commerce Dept’s US 
Fire Administration (USFA) said 
that upholstered furniture is a major 
factor in US fire losses. 


USFA estimated that fires 
started in upholstered furniture 
caused 1,500 deaths, 4,500 civilian 
injuries, 2,000 firefighter injuries, 
and $300 million in property loss in 
the US in 1977. It noted that “more 
deaths resulted from fire where up- 
holstered furniture is the first item 
to be ignited than from any other 
product. Most of the losses involving 
upholstered furniture result from 
fires in homes. ... And the leading 
ignition source is cigarettes 
carelessly dropped on furniture.” 


Fishy names 


The National Oceanic and Atmospheric Administration (NOAA) has 
extended its Jan. 31, 1979 deadline for comments on a study which recom- 
mends setting up a more informative and effective system for identifying 
seafood products. The study, prepared by Brand Group, Inc., recommends 
marketing seafood species based on their eating characteristics instead of 
their common names. 

Since a Dec. 15, 1978 CONSUMER REGISTER article on the study, NOAA 
has received more than 100 comments from CONSUMER NEWS readers. Be- 
cause of consumer interest in the study, NOAA is making the comment 
deadline open-ended but we encourage commentors to send for the Brand 
Report and mail their comments as soon as possible. Send comments and/or 
requests for the report to Thomas Billy, National Marine Fisheries Service, 
NOAA, Commerce Dept., Washington, DC 20235; telephone 202-634-7458. 


New Federal publications 


¢ Noise is a nuisance. It’s also a health hazard. Besides the clear 
risk of hearing loss, noise may contribute to heart and circulatory dis- 
ease and may aggravate existing disease. Noise can also affect the un- 
born, the development of language skills in children, and can cause ex- 
treme emotions and behavior. Noise: A Health Problem, published by 
the Environmental Protection Agency, discusses these and other 
problems. Free single copies may be ordered from the Office of Noise 
Abatement, Environmental Protection Agency, AW-471, Division of 
State and Local Programs, Washington, DC 20460. Concerned groups 
may order free bulk copies from the above address. 

© How to Shop for Health Insurance is a new Health, Education 
and Welfare Dept. publication giving easy-to-understand explanations 
of various health insurance terms, pre-paid group practice programs, 
benefits, coverage, and what to look for in shopping for a new policy or 
updating an existing one. For a free copy send a postcard to the Con- 
sumer Information Center, Dept. 582G, Pueblo, CO 81009. 
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Management and Budget. Authorization to reproduce any or all items is granted. Editorial address is CONSUMER NEws, US Office 
of Consumer Affairs, 621 Reporters Bldg., Washington, DC 20201; Midge Shubow, Director of Consumer Information (202) 755- 
8810; Marion Q. Ciaccio, Managing Editor (202) 755-8830. Sold by Consumer Information Center, Pueblo, CO 81009; subscription 
$6 a year, payable to “Supt. of Documents.” Send address change to Supt. of Documents, Government Printing Office, Washing- 


ton, DC 20402. 


UNITED STATES 
OFFICE OF CONSUMER AFFAIRS 
WASHINGTON, D.C. 20201 


US GOVERNMENT PRINTING OFFICE: 1979 260-929/10 
DHEW PUBLICATION NO. (OS) 79-108 


POSTAGE AND FEES PAID 
U.S. DEPARTMENT OF H.E.W. 
391 


First Class 


CNEW SERLAS00S LSSOUECITR 
SERIALS PROCESSING 

XEROX /UNIV MICROFILNS 

300 N 2668 AO 
ANN ARBOR 


aes 


OFFICIAL BUSINESS 
PENALTY FOR PRIVATE USE, $300 


MI 46106 


Consumer News: Feb. 1, 1979 





